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Staff Brand Ambassadors Eat
Dinner Off Floor th.org/B!

tics, Viral Marketing

Motivation:
Salesman eats
dinner on floor

Checklists:
Avoid Friction
Words
(Slideshare)

s

Develop your
own Chat-Bot -
SOSTAC®
Project Plan

Control

Measuring The Effectiveness Of
Content Marketing PRSmith.org/blog

arketing Tactics

Measuring The
Effectiveness Of
Content
Marketing

Can Twitter Stop
Racist Hate
Tweets?

Can Twitter Stop Racist Hate
Tweets?

Watch & share the
3 minute
SOSTAC®video
with your
colleagues
SOSTAC.org

Low Cost, High Credibility But
Uncontrollable - PR Horror Story

2016 | Control, PR, Social Media,

Low Cost, High
Credibility
But
Uncontrollable —
A PR Horror
Story

PRSmith.org [ PR Smith

3 PRSmithMarketing

¥ PR Smith

D PR Smith Marketing

@ PRPSmith A SOSTAC.org
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https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
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Smith, PR (2022) SOSTAC® Guide To Your Perfect Digital Marketing Plan
Smith, PR & Zook, Ze (2020) Marketing Communications, 7th ed. Kogan Page
Chaffey, D. & Smith, PR (2023) Digital Marketing Excellence 6™ ed. Routledge
Smith, PR (2011) The SOSTAC® Guide To Writing The Perfect Plan eBook
Smith, PR (2003) Great Answers To Tough Marketing Questions, Kogan Page
Smith, PR (2009) Great Moments Of Sportsmanship (2009), Self Published

Smith, PR (2011) Great Moments Of Sportsmanship eBook

PR Smith Books
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https://www.amazon.co.uk/SOSTAC-Perfect-Digital-Marketing-Planning-ebook/dp/B00QTVT9VK
http://www.prsmith.org/books.html
https://www.routledge.com/Digital-Marketing-Excellence-Planning-Optimizing-and-Integrating-Online/Chaffey-Smith/p/book/9780367444754
http://www.amazon.co.uk/SOSTAC%C2%AE-Guide-writing-perfect-ebook/dp/B0063GDKMA/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1320772842&sr=1-1
http://www.koganpage.com/products/great-answers-to-tough-marketing-questions/MarketingandSales/M/Marketing/M001/1000800/9780749440220/
http://www.greatmomentsofsportsmanship.com/
http://www.amazon.co.uk/Moments-Sportsmanship-extraordinary-Programme-ebook/dp/B005IQLM6M/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1320773015&sr=1-1
http://www.prsmith.org/
http://www.sostac.org/
http://www.greatmomentsofsportsmanship.com/
https://uk.linkedin.com/in/prsmithmarketing
https://uk.linkedin.com/in/prsmithmarketing
https://www.linkedin.com/groups/12006083
https://www.linkedin.com/groups/4234490
https://www.linkedin.com/groups/4234490
http://www.facebook.com/PRSmithMarketing
http://www.facebook.com/PRSmithMarketing
http://www.facebook.com/SOSTAC
file:///C:/Users/paul/AppData/Roaming/AppData/Roaming/Microsoft/Word/wwww.facebook.com/GreatSportsmanship
http://www.twitter.com/PR_Smith
http://www.twitter.com/GtSportsmanship
https://www.instagram.com/prpsmith/
http://www.instagram.com/SOSTAC
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Al, Innovation & Ethics in Marketing

Join me, live, every Friday 1.00pm -1.30pm for a lively, cutting-edge chat

Live, interactive on:

Linkedin: PR Smith Marketing
https://www.linkedin.com/in/prsmithmarketing/

& simultaneously on
Clubhouse: SOSTAC® Plans Room

SOSTAC® Certified Planner The Great Sportsmanship

Programme
Become A SOSTAC®
Certified  Planner  online. This is a NFP campaign
Approved by the CPD founded by PR Smith

Standards Office (UK).
Download the  manuals,

designed to inspire a new
generation of global citizens

access the short case studies,
take the online multiple
choice, open-book test. Get a
personalised certificate next
day. Register at
www.SOSTAC.org

while boosting their self-
esteem, social behaviour,
literacy and interest in sport.
Become an ambassador -
looks great on your Linkedin
profile. Connect with us on
www.GreatSportsmanship.org

Good Luck with your continuing professional development.
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https://www.linkedin.com/in/prsmithmarketing/
http://www.sostac.org/
http://www.greatmomentsofsportsmanship.com/ambassador/
http://www.greatsportsmanship.org/

Gain the full benefits of our masterclass workshop
&
become a

SOSTAC?® Certified Planner
V4 /'a&’b‘ a few hoars

'ff—wenty years from now you will
be more disappointed with the

things you didn’t do, so throw off
the bowlines, sail away from safe
harbour, catch the trade winds in
your sail. s

~

|
=B (11141 [

Explore, Dream, Discover.”~ "~

Visit SOSTAC.org to discover more.

STISTAC® f5%berrer susiness
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http://www.sostac.org/

Tasks Arising from this Workshop

What When Who?

Sign up for email updates re new blog posts prsmith.org/blog .
Insert your email in the ‘Subscribe to Marketing Insights’ on the right-hand
side of the page.

Great Covid ldea: Exhibition Transforms 500 Unused
Dublin Poster Sites

PRSmith.org [ PR Smith [l PRSmithMarketing W PR Smith @3 PR Smith Marketing & PRPSmith ¥ SOSTAC.org
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