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But first …….. 
 

join me and some friends 
 

for our weekly chat about 
 
 
 

AI, Innovation & Ethics in Marketing and Business 
 
 
 

Keep up to date with the fast-changing nature of marketing 
 
 

in the SOSTAC® Plans Chat Club  
 
   

linkedin.com/in/prsmithmarketing 
 
 

Go to: ‘Activity’ and then select ‘Events’ 
 

every Friday from 1pm-1.30pm (UK time) 
 
 
 

https://www.linkedin.com/in/prsmithmarketing/
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 PR Smith Blog Posts 
 PRSmith.org/Blog   

 

Situation Analysis 
 

 

 

 

Will ChatGPT 

+ Chatbots + 

Avatars Make 

Us Immortal? 
 
 
 
 

 
 

 

 
AI Today, 

Tomorrow and 
How to Save 
Our World  

– Mo Gawdat 

 

 

 
Artificial 

Intelligence – 
Protective 

Armour from 
UNESCO 

 

 

 

 

  

 

 
 

Industry 5.0 
W   ’s     ll 

about? 
 

 

 
 

 

 
Marketing Gone 
Wrong:  
Worse Than 
Subliminal 
Seduction? 
Brexit Crimes 
 

  

 

 
AI and Data - 

Crisis Coming? 
 

 

 

 

Here Come the 
Clever Bots 
 

 
 

 

 
 

 

 

  

 
 

 

Here Come the 
Really Clever 

Bots 

 

 

 
 

 

DATA: 
Facebook Data: 

How it was 
used by 

Cambridge 
Analytica 

 
 

  

 

 
The Dark Arts of 

Marketing – 
Breaking Down 

Society to Create 
a New Culture – 

Using Data & IRD 
 

https://prsmith.org/2023/03/10/what-will-chatgpt3-chatbots-avatars-do-to-us/
https://prsmith.org/2023/03/10/what-will-chatgpt3-chatbots-avatars-do-to-us/
https://prsmith.org/2023/03/10/what-will-chatgpt3-chatbots-avatars-do-to-us/
https://prsmith.org/2023/03/10/what-will-chatgpt3-chatbots-avatars-do-to-us/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2022/09/09/industry-5-0-whats-it-all-about/
https://prsmith.org/2022/09/09/industry-5-0-whats-it-all-about/
https://prsmith.org/2022/09/09/industry-5-0-whats-it-all-about/
https://prsmith.org/2019/05/03/marketing-gone-wrong-is-the-dark-web-worse-than-subliminal-seduction/
https://prsmith.org/2019/05/03/marketing-gone-wrong-is-the-dark-web-worse-than-subliminal-seduction/
https://prsmith.org/2019/05/03/marketing-gone-wrong-is-the-dark-web-worse-than-subliminal-seduction/
https://prsmith.org/2019/05/03/marketing-gone-wrong-is-the-dark-web-worse-than-subliminal-seduction/
https://prsmith.org/2019/05/03/marketing-gone-wrong-is-the-dark-web-worse-than-subliminal-seduction/
https://prsmith.org/2021/08/10/ai-and-data-crisis-coming/
https://prsmith.org/2021/08/10/ai-and-data-crisis-coming/
http://prsmith.org/2016/07/16/here-come-the-clever-bots-bursting-with-artificial-intelligence/
http://prsmith.org/2016/07/16/here-come-the-clever-bots-bursting-with-artificial-intelligence/
http://prsmith.org/2016/07/16/here-come-the-clever-bots-bursting-with-artificial-intelligence/
http://prsmith.org/2016/07/16/here-come-the-clever-bots-bursting-with-artificial-intelligence/
http://prsmith.org/2016/07/16/here-come-the-clever-bots-bursting-with-artificial-intelligence/
https://prsmith.org/2019/09/03/facebook-data-how-it-was-used-by-cambridge-analytica/
https://prsmith.org/2019/09/03/facebook-data-how-it-was-used-by-cambridge-analytica/
https://prsmith.org/2019/09/03/facebook-data-how-it-was-used-by-cambridge-analytica/
https://prsmith.org/2019/09/03/facebook-data-how-it-was-used-by-cambridge-analytica/
https://prsmith.org/2019/09/03/facebook-data-how-it-was-used-by-cambridge-analytica/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2018/03/22/the-dark-arts-of-marketing-breaking-down-society-to-create-a-new-culture-using-data-ird/
https://prsmith.org/2023/03/10/what-will-chatgpt3-chatbots-avatars-do-to-us/
https://prsmith.org/2023/10/18/ai-today-tomorrow-and-how-to-save-our-world-mo-gawdat/
https://prsmith.org/2021/12/02/artificial-intelligence-protective-armour-from-unesco/
https://prsmith.org/2022/09/09/industry-5-0-whats-it-all-about/
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Situation Analysis (contd.) 
 

 
 

 

AI Driven TV 
News Presenter 

 

 

 
 

 
 

 

Chinese Girl-Bot 
with 465m 
boyfriends 
 

 
 

 

 
 
 

Social Listening 
Skills Part 1   
Part 2 
 

 

 

IoT (The Internet 
Of Things) Is 
Here 

 

 

 

 
DATA: Using 
Big Data:  
How Trump 
Won 
 

 

 

GDPR – 
opportunity or 
threat for your 
business? 
 

 

 

Strategy 
 
 

 
 

 

How To Win 
The Next U.S. 
Presidential 
Election 
 

  

 

 

Intel – 
Positioning 
Forward or 
Backwards 

 

 

 
Disruptive 
Dublin Gallery 
Model – Think 
Outside Box 
 
 
 

  

 

 

Competitive 
Advantage  -
Customers See 
It Differently  
(Urbani et al) 

 

 
 

 

How 
Integrated 
Content 
Marketing 
Creates 
Competitive 
Advantage 

  

 

 

Customer 
Retention Isn’t 
Boring – Here’s 
Wow! 

 

https://prsmith.org/2018/11/14/ai-driven-tv-news-presenter/
https://prsmith.org/2018/11/14/ai-driven-tv-news-presenter/
https://prsmith.org/2021/06/17/chinese-girlbot-with-465m-boyfriends/
https://prsmith.org/2021/06/17/chinese-girlbot-with-465m-boyfriends/
https://prsmith.org/2021/06/17/chinese-girlbot-with-465m-boyfriends/
http://prsmith.org/2014/01/06/listening-skills-digital-media-listening-tools-part-12/
http://prsmith.org/2014/01/06/listening-skills-digital-media-listening-tools-part-12/
http://prsmith.org/2014/02/02/listening-skills-digital-media-listening-tools-part-22/
http://prsmith.org/2016/02/14/iot-the-internet-of-things-is-here/
http://prsmith.org/2016/02/14/iot-the-internet-of-things-is-here/
http://prsmith.org/2016/02/14/iot-the-internet-of-things-is-here/
http://prsmith.org/2017/02/09/how-trump-won-part-2-using-the-magic-marketing-formula-a-sostac-planning-analysis/
http://prsmith.org/2017/02/09/how-trump-won-part-2-using-the-magic-marketing-formula-a-sostac-planning-analysis/
http://prsmith.org/2017/05/19/gdpr-general-data-protection-regulations-opportunity-to-boost-cx-or-threat-of-closure-part-1/
http://prsmith.org/2017/05/19/gdpr-general-data-protection-regulations-opportunity-to-boost-cx-or-threat-of-closure-part-1/
http://prsmith.org/2017/05/19/gdpr-general-data-protection-regulations-opportunity-to-boost-cx-or-threat-of-closure-part-1/
http://prsmith.org/2017/05/19/gdpr-general-data-protection-regulations-opportunity-to-boost-cx-or-threat-of-closure-part-1/
http://prsmith.org/2016/01/26/how-to-win-the-next-usa-election/
http://prsmith.org/2016/01/26/how-to-win-the-next-usa-election/
http://prsmith.org/2016/01/26/how-to-win-the-next-usa-election/
http://prsmith.org/2016/01/26/how-to-win-the-next-usa-election/
http://prsmith.org/2013/12/13/positioning-forward-or-backwards-barcelona-fc-put-intel-inside-their-shirts-2/
http://prsmith.org/2013/12/13/positioning-forward-or-backwards-barcelona-fc-put-intel-inside-their-shirts-2/
http://prsmith.org/2013/12/13/positioning-forward-or-backwards-barcelona-fc-put-intel-inside-their-shirts-2/
http://prsmith.org/2013/12/13/positioning-forward-or-backwards-barcelona-fc-put-intel-inside-their-shirts-2/
https://prsmith.org/2020/06/30/great-covid-idea-exhibition-transforms-500-unused-dublin-poster-sites/
https://prsmith.org/2020/06/30/great-covid-idea-exhibition-transforms-500-unused-dublin-poster-sites/
https://prsmith.org/2020/06/30/great-covid-idea-exhibition-transforms-500-unused-dublin-poster-sites/
https://prsmith.org/2020/06/30/great-covid-idea-exhibition-transforms-500-unused-dublin-poster-sites/
http://prsmith.org/2015/09/10/beware-customers-see-your-competitive-advantage-differently/
http://prsmith.org/2015/09/10/beware-customers-see-your-competitive-advantage-differently/
http://prsmith.org/2015/09/10/beware-customers-see-your-competitive-advantage-differently/
http://prsmith.org/2015/09/10/beware-customers-see-your-competitive-advantage-differently/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
https://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/08/22/customer-retention-isnt-boring-heres-wow/
http://prsmith.org/2014/08/22/customer-retention-isnt-boring-heres-wow/
http://prsmith.org/2014/08/22/customer-retention-isnt-boring-heres-wow/
http://prsmith.org/2014/08/22/customer-retention-isnt-boring-heres-wow/
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Tactics 

 
 

 

 

 
 

 

 

 

The Tactical 
Matrix – 
Choosing 
Which Tool – 
Owned, 
Earned or Paid 
Media 

  

 

 

Research Driven 
Shock Ad Uses 
Magic Marketing 
Formula            & 
Goes Viral 
 
 

 

 

 

 

 

How To Target 
Very Specific 
Audiences On 
Facebook 
 

  

 

 
How Can AR Turn a 
   p      ’s  ds 
Into Your Own Ads? 

 

 

 

 
 

 

 

 

Persuasion & 
Motivation: 
Cialdini's 6 
Rules Of 
Persuasion 
 

  

 

 
Conditioning: 
How Rats Work = 
How Twitter Works? 
Provocative, Angry 
Twitter Rants = 
More 
Attention/Followers? 
 

 
 

 

 
DATA: 
Analyse Your 
Personality 
from 200 Of 
Your Tweets 
Parts 1 & 2 

  

 

 
DATA: 
New Analytic Tools: 
Age & Gender 
Detection 
 
 
 

 

 

DATA: 
10 Useful 
Ways Big Data 
Is Used – That 
You Probably 
D d ’  Know 
 

  

 

http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/11/11/the-tactical-matrix-choosing-which-tool-owned-earned-or-paid-media/
http://prsmith.org/2014/08/23/research-driven-shock-ad-uses-magic-formula-goes-viral/
http://prsmith.org/2014/08/23/research-driven-shock-ad-uses-magic-formula-goes-viral/
http://prsmith.org/2014/08/23/research-driven-shock-ad-uses-magic-formula-goes-viral/
http://prsmith.org/2014/08/23/research-driven-shock-ad-uses-magic-formula-goes-viral/
http://prsmith.org/2014/08/23/research-driven-shock-ad-uses-magic-formula-goes-viral/
http://prsmith.org/2014/08/21/how-to-target-very-very-specific-audiences-on-facebook/
http://prsmith.org/2014/08/21/how-to-target-very-very-specific-audiences-on-facebook/
http://prsmith.org/2014/08/21/how-to-target-very-very-specific-audiences-on-facebook/
http://prsmith.org/2014/08/21/how-to-target-very-very-specific-audiences-on-facebook/
https://prsmith.org/2019/03/28/how-can-ar-turn-a-competitors-ads-into-your-own-ads/
https://prsmith.org/2019/03/28/how-can-ar-turn-a-competitors-ads-into-your-own-ads/
https://prsmith.org/2019/03/28/how-can-ar-turn-a-competitors-ads-into-your-own-ads/
http://prsmith.org/2015/09/26/persuasion-motivation-cialdinis-6-rules-of-persuasion/
http://prsmith.org/2015/09/26/persuasion-motivation-cialdinis-6-rules-of-persuasion/
http://prsmith.org/2015/09/26/persuasion-motivation-cialdinis-6-rules-of-persuasion/
http://prsmith.org/2015/09/26/persuasion-motivation-cialdinis-6-rules-of-persuasion/
http://prsmith.org/2015/09/26/persuasion-motivation-cialdinis-6-rules-of-persuasion/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
https://prsmith.org/2018/09/25/how-rats-work-how-twitter-works/
http://prsmith.org/2013/10/17/ibm-researcher-can-decipher-your-personality-from-looking-at-200-of-your-tweets/
http://prsmith.org/2013/10/17/ibm-researcher-can-decipher-your-personality-from-looking-at-200-of-your-tweets/
http://prsmith.org/2013/10/17/ibm-researcher-can-decipher-your-personality-from-looking-at-200-of-your-tweets/
http://prsmith.org/2013/10/17/ibm-researcher-can-decipher-your-personality-from-looking-at-200-of-your-tweets/
http://prsmith.org/2013/10/17/ibm-researcher-can-decipher-your-personality-from-looking-at-200-of-your-tweets/
http://prsmith.org/2015/08/03/new-analytic-tools-age-gender-detection/
http://prsmith.org/2015/08/03/new-analytic-tools-age-gender-detection/
http://prsmith.org/2015/08/03/new-analytic-tools-age-gender-detection/
http://prsmith.org/2014/08/01/10-useful-ways-big-data-is-used-that-you-probably-didnt-know/
http://prsmith.org/2014/08/01/10-useful-ways-big-data-is-used-that-you-probably-didnt-know/
http://prsmith.org/2014/08/01/10-useful-ways-big-data-is-used-that-you-probably-didnt-know/
http://prsmith.org/2014/08/01/10-useful-ways-big-data-is-used-that-you-probably-didnt-know/
http://prsmith.org/2014/08/01/10-useful-ways-big-data-is-used-that-you-probably-didnt-know/
https://prsmith.org/2019/03/28/how-can-ar-turn-a-competitors-ads-into-your-own-ads/
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Tactics (contd) 
 

 

 
 
 

 

Artificial 
Influencers –  

Meet Shudu & 
Miquela 

 
 
 

  

 
 
 

 

Artificial Influencers 
Use My Magic 

Marketing Formula 
(IRD) 

 

 

 

 

 

How 
Integrated 
Content 

Marketing 
Creates 

Competitive 
Advantage 

 

 

  

 

 

Integrate/lever-age 
all tactics:   

Suspended 
Swimming Pool 

Image leveraged 
across 5 tools 

 
 

 

 
 
 

 

 

Engaging at 
scale 
Personalised 
Videos in 
Conversations 

  

 

 
 
From Boring Info to 
Compelling Content 
 

 

 
 

 

Creative 
Marketing 
Content 

 

  

 

 
Great Covid Idea: 

Walls of Gold 
 

 

 
 

 

NFTs for 

Dummies (like 

me) 

  

 

 

Gamification – the 
good, the bad and 
the ugly 

 
 

https://prsmith.org/2019/02/28/artificial-influencers-miquela-shudu/
https://prsmith.org/2019/02/28/artificial-influencers-miquela-shudu/
https://prsmith.org/2019/02/28/artificial-influencers-miquela-shudu/
https://prsmith.org/2019/02/28/artificial-influencers-miquela-shudu/
https://prsmith.org/2019/03/07/artificial-influencers-use-my-magic-marketing-formula-ird/
https://prsmith.org/2019/03/07/artificial-influencers-use-my-magic-marketing-formula-ird/
https://prsmith.org/2019/03/07/artificial-influencers-use-my-magic-marketing-formula-ird/
https://prsmith.org/2019/03/07/artificial-influencers-use-my-magic-marketing-formula-ird/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2014/11/06/how-content-marketing-integrated-marketing-communications-deliver-competitive-advantage/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
http://prsmith.org/2016/04/04/how-to-integrate-leverage-great-graphics-for-max-impact/
https://prsmith.org/2019/04/18/imagine-you-could-do-this-with-video/
https://prsmith.org/2019/04/18/imagine-you-could-do-this-with-video/
https://prsmith.org/2019/04/18/imagine-you-could-do-this-with-video/
https://prsmith.org/2019/04/18/imagine-you-could-do-this-with-video/
https://prsmith.org/2019/04/18/imagine-you-could-do-this-with-video/
https://www.koganpage.com/product/marketing-communications-9780749473402#region
https://www.koganpage.com/product/marketing-communications-9780749473402#region
https://prsmith.org/2022/10/12/marketing-3-0-citizen-journalist-content-marketing/
https://prsmith.org/2022/10/12/marketing-3-0-citizen-journalist-content-marketing/
https://prsmith.org/2022/10/12/creative-marketing-content/
https://prsmith.org/2022/10/12/creative-marketing-content/
https://prsmith.org/2022/10/12/creative-marketing-content/
https://prsmith.org/2022/10/12/great-covid-idea-walls-of-gold/
https://prsmith.org/2022/10/12/great-covid-idea-walls-of-gold/
https://prsmith.org/2021/04/20/nfts-for-dummies-like-me/
https://prsmith.org/2021/04/20/nfts-for-dummies-like-me/
https://prsmith.org/2021/04/20/nfts-for-dummies-like-me/
http://prsmith.org/2013/10/09/gamification-the-good-the-bad-and-the-ugly/
http://prsmith.org/2013/10/09/gamification-the-good-the-bad-and-the-ugly/
http://prsmith.org/2013/10/09/gamification-the-good-the-bad-and-the-ugly/
https://prsmith.org/2019/02/28/artificial-influencers-miquela-shudu/
https://prsmith.org/2019/03/07/artificial-influencers-use-my-magic-marketing-formula-ird/
https://prsmith.org/2022/10/12/marketing-3-0-citizen-journalist-content-marketing/
https://prsmith.org/2022/10/12/creative-marketing-content/
https://prsmith.org/2022/10/12/great-covid-idea-walls-of-gold/
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Actions 
 
 

 
 

 
 

 

 

 

Motivation: 
Salesman eats 
dinner on floor 

 
 

  

 

 

Checklists: 
Avoid Friction 

Words 
(Slideshare) 

 

 

 
 

 
Develop your 
own Chat-Bot - 
SOSTAC® 
Project Plan 
 

   

 
 
 

Control 
 

  

 

 
Measuring The 
Effectiveness Of 
Content 
Marketing 

  

 

Can Twitter Stop 
Racist Hate 

Tweets? 
 

 
 

Watch & share the 
3 minute 
SOSTAC® video 
with your 
colleagues 
SOSTAC.org 

 
 

 

 

 

 

 
 

 

 

Low Cost, High 
Credibility 

But 
Uncontrollable – 

A PR Horror 
Story 

 

 

  

http://prsmith.org/2016/04/27/staff-brand-ambassadors-eat-dinner-off-floor/
http://prsmith.org/2016/04/27/staff-brand-ambassadors-eat-dinner-off-floor/
http://prsmith.org/2016/04/27/staff-brand-ambassadors-eat-dinner-off-floor/
http://www.slideshare.net/prsmith
http://www.slideshare.net/prsmith
http://www.slideshare.net/prsmith
https://prsmith.org/2021/08/01/sostac-plan-for-developing-your-own-chatbot/
https://prsmith.org/2021/08/01/sostac-plan-for-developing-your-own-chatbot/
https://prsmith.org/2021/08/01/sostac-plan-for-developing-your-own-chatbot/
https://prsmith.org/2021/08/01/sostac-plan-for-developing-your-own-chatbot/
http://prsmith.org/2015/02/22/measuring-the-effectiveness-of-content-marketing/
http://prsmith.org/2015/02/22/measuring-the-effectiveness-of-content-marketing/
http://prsmith.org/2015/02/22/measuring-the-effectiveness-of-content-marketing/
http://prsmith.org/2015/02/22/measuring-the-effectiveness-of-content-marketing/
https://prsmith.org/2021/07/16/can-twitter-stop-racist-hate-tweets/
https://prsmith.org/2021/07/16/can-twitter-stop-racist-hate-tweets/
https://prsmith.org/2021/07/16/can-twitter-stop-racist-hate-tweets/
http://www.sostac.org/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
https://prsmith.org/2016/07/27/low-cost-high-credibility-but-uncontrollable-pr-horror-story/
http://prsmith.org/2015/02/22/measuring-the-effectiveness-of-content-marketing/
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PR Smith Books 

 

Smith, PR (2022) SOSTAC® Guide To Your Perfect Digital Marketing Plan 

Smith, PR & Zook, Ze (2020) Marketing Communications, 7th ed. Kogan Page 

Chaffey, D. & Smith, PR (2023) Digital Marketing Excellence 6th ed. Routledge 

Smith, PR (2011) The SOSTAC® Guide To Writing The Perfect Plan  eBook 

Smith, PR (2003) Great Answers To Tough Marketing Questions, Kogan Page 

Smith, PR (2009)  Great Moments Of Sportsmanship (2009), Self Published 

Smith, PR (2011)  Great Moments Of Sportsmanship eBook   

 
 
  

 

 
 

 

  

 

 

 

Blog:             
 

PRSmith.org SOSTAC.org GreatSportsmanship.org 

Linkedin:       PR Smith 
Marketing    

 

 
SOSTAC (group) 

  

Great Sportsmanship 
Programme (group) 

Facebook:    
 

PR Smith 
Marketing 

SOSTAC Great Sportsmanship 

Twitter  
 

PR_Smith  - GtSportsmanship 

Instagram     
 

PRPSmith SOSTAC GreatSportsmanship 

Pinterest       
 

PRPG Smith - - 

Youtube:       
 

PRSmith1000  Great Sportsmanship 
Channel 

 
 
 

PR Smith Blog Posts 
 
Sign up for new blog post alerts  prsmith.org/blog. Just insert your email in the 
‘ ubsc  b               I s    s’ on the top right-hand side of the page. 
 
 

https://www.amazon.co.uk/SOSTAC-Perfect-Digital-Marketing-Planning-ebook/dp/B00QTVT9VK
http://www.prsmith.org/books.html
https://www.routledge.com/Digital-Marketing-Excellence-Planning-Optimizing-and-Integrating-Online/Chaffey-Smith/p/book/9780367444754
http://www.amazon.co.uk/SOSTAC%C2%AE-Guide-writing-perfect-ebook/dp/B0063GDKMA/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1320772842&sr=1-1
http://www.koganpage.com/products/great-answers-to-tough-marketing-questions/MarketingandSales/M/Marketing/M001/1000800/9780749440220/
http://www.greatmomentsofsportsmanship.com/
http://www.amazon.co.uk/Moments-Sportsmanship-extraordinary-Programme-ebook/dp/B005IQLM6M/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1320773015&sr=1-1
http://www.prsmith.org/
http://www.sostac.org/
http://www.greatmomentsofsportsmanship.com/
https://uk.linkedin.com/in/prsmithmarketing
https://uk.linkedin.com/in/prsmithmarketing
https://www.linkedin.com/groups/12006083
https://www.linkedin.com/groups/4234490
https://www.linkedin.com/groups/4234490
http://www.facebook.com/PRSmithMarketing
http://www.facebook.com/PRSmithMarketing
http://www.facebook.com/SOSTAC
file:///C:/Users/paul/AppData/Roaming/AppData/Roaming/Microsoft/Word/wwww.facebook.com/GreatSportsmanship
http://www.twitter.com/PR_Smith
http://www.twitter.com/GtSportsmanship
https://www.instagram.com/prpsmith/
http://www.instagram.com/SOSTAC
https://www.instagram.com/greatsportsmanship/
https://uk.pinterest.com/prpgsmith/?etslf=11360&eq=pr%20smith
https://www.youtube.com/user/PRSmith1000/videos
https://www.youtube.com/user/GreatSportsmanship/videos
https://www.youtube.com/user/GreatSportsmanship/videos
https://prsmith.org/2020/06/30/great-covid-idea-exhibition-transforms-500-unused-dublin-poster-sites/
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AI, Innovation & Ethics in Marketing 
 

Don’t forget to keep up with the latest developments in AI 
join me, live,  

every Friday 1.00pm -1.30pm  (UK time) for  
a free (no registration) lively, cutting-edge chat   

 

 
 

live and interactive on:  linkedin.com/in/prsmithmarketing/ 
 

& simultaneously on:     clubhouse:  SOSTAC® Plans Room 
 
 
 

 
SOSTAC® Certified Planner 
 
Become A SOSTAC® 
Certified Planner online.  
Approved by the CPD 
Standards Office (UK). 
Download the manuals, 
access the short case studies, 
take the online multiple 
choice, open-book test. Get a 
personalised certificate next 
day. Register at 
www.SOSTAC.org 
 
 
 

 
 
 
 

 

 
The Great Sportsmanship 

Programme 
 
This is a NFP campaign 
founded by PR Smith 
designed to inspire a new 
generation of global citizens 
while boosting their self-
esteem, social behaviour, 
literacy and interest in sport. 
Become an ambassador – 
looks great on your Linkedin 
profile. Connect with us on 
www.GreatSportsmanship.org  

 

 
 

 

Good Luck with your continuing professional development. 

Paul 
PR Smith 

https://www.linkedin.com/in/prsmithmarketing/
http://www.sostac.org/
http://www.greatmomentsofsportsmanship.com/ambassador/
http://www.greatsportsmanship.org/
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Gain the full benefits of a dynamic SOSTAC® Planning masterclass     
and become a  

SOSTAC® Certified Planner  

in just a few hours 
contact me on linkedin  

 
 
 

or take the online course 
and become a  

SOSTAC® Certified Planner 
 visit SOSTAC.org to discover more 

 

 
 
 

 
 

 

  
 

 

 
 

 

https://www.linkedin.com/in/prsmithmarketing/
http://www.sostac.org/

