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Situation Analysis (contd.)
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Influencers — Use My Magic
Meet Shudu & Marketing Formula
Miquela (IRD)
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How Integrate/lever-age
Integrated all tactics:
Content Suspended
Marketing Swimming Pool
Creates Ereat Crapris For Masmeact Image leveraged
T %%?gsttgg’ee across 5 tools

Engaging at scale Personalised
Videos in Conversations

Engaging at
scale
Personalised
Videos in
Conversations

From Boring Info to Compelling
Content

Oct 12, 2022 | Content Marketing,

From Boring Info to
Compelling Content

Creative Marketing Content
Oct 12, 2022 | Content Marketing,

Creativity, Viral Marketing

Creative
Marketing
Content

Great Covid Idea: Walls Of Gold
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Great Covid Idea:
Walls of Gold

NFTs for
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Gamification - the good, the bad
and the ugly
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Al, Innovation & Ethics in Marketing

Join me, live, every Friday 1.00pm -1.30pm for a lively, cutting-edge chat

Live, interactive on:

Linkedin: PR Smith Marketing
https://www.linkedin.com/in/prsmithmarketing/

SOSTACP® Certified Planner

Become A SOSTAC®
Certified  Planner  online.
Approved by the CPD
Standards Office (UK).
Download the  manuals,
access the short case studies,
take the online multiple
choice, open-book test. Get a
personalised certificate next
day. Register at
www.SOSTAC.org

The Great Sportsmanship
Programme

This is a NFP campaign
founded by PR Smith
designed to inspire a new
generation of global citizens
while boosting their self-
esteem, social behaviour,
literacy and interest in sport.
Become an ambassador -
looks great on your Linkedin
profile. Connect with us on
www.GreatSportsmanship.org

Good Luck with your continuing professional development.
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